DETAILS

VILLAGE OF RANTOUL, ILLINOIS

Location: Champaign County, lllinois | 16 miles north of Champaign-Urbana

Population: 12,941 (2010 census)

History

Located adjacent to the Village of Rantoul, Chanute Air Force Base opened in 1917 and closed in 1993.
The military population on the base peaked at 25,000 in 1943 and averaged over 10,000 throughout its
history. After training pilots during WWI, the Base’s mission focused on training Air Force personnel as
maintenance and operations specialists for aircraft and missiles, including a group of African-Americans
later known as the Tuskegee Airmen. The many thousands of alumni are now dispersed throughout the
world, having benefitted from their schooling at Chanute. Itis a legacy that is still reflected in the

Village's culture of pride, discipline and hard work.

Services
Village of Rantoul Utilities: water, electricity, gas, waste water
Village of Rantoul Recreation Department
« Fitness Center
+ Adult & Youth Recreational Sports Leagues
« Aquatic Center/outdoor pool
+ 7 Neighborhood Parks

- 2 Golf Courses

Schools
Rantoul Township High School
Rantoul City Schools, K-8
St. Malachy Catholic School, K-8

Other
Rantoul National Aviation Center airport

Octave Chanute Aerospace Museum

Contact

Rebecca Motley, Economic Development | econdev@village.rantoul.il.us | 217.202.3636




FROM THE MAYOR

Greetings,

If your company is considering new markets, Rantoul should make the top of your list. Please allow me

to tell you why.

The Village of Rantoul is experiencing a renaissance. Rantoul was once the home of the Chanute Air
Force Base. Twenty years later, Rantoul is emerging as a progressive community that supports innova-
tion with thriving manufacturing, food, agriculture, research and high tech industries. Moving forward,
Rantoul is celebrating, and building on, the diverse culture left behind from being a global military

training base by reinvesting in our urban core, and supporting tourism.

Rantoul's existing industries are growing. Our community members are eager for new offerings and
amenities that will reinforce the lifestyle that makes Rantoul a great place to live. We have develop-
ment projects underway and in the planning stages as we speak, both with highway access and in the

town's center.

The Village welcomes your business’ interest in Rantoul. Our Development Services Team will support
you throughout your feasibility study, design, construction and occupation of your facility, as well as
with ongoing services as you become part of our community. The municipality has taken productive
steps to insure the highest level of services for its residents. Village-owned and -operated services
include electricity, gas, sanitary sewer, water, streets, and a recreation department that is the envy of

other central lllinois communities.

| hope you will take me up on my invitation, and come for a visit. Let me personally introduce you to

our capable team.

Warmest Regards,

Charles Smith, Mayor of Rantoul




DEMOGRAPHICS

) RANTOUL |

Primary Retail Trade Area

Population Race Distribution Age
2014 2014 2014
ESTIMATE ESTIMATE it ESTIMATE
‘ Primary Retail Trade Area ‘ 39358 ‘ White 85.25% 9 Years and Under 12.89%
Black or African 8.49% 10-17 Years 11.43%
Ameri
Income merican 18-24 Years 9.45%
i i 0,
2014 American Indian/ 0:32% 25-34 Years 11.13%
ESTIMATE
> Asian 0.79% 35-44 Years 11.49%
Average Household $61,195 . 45-54 Years 13.72%
. .. 0, = . 0
Median Household $47,836 Native Hawaiian/ 0.04%
Islander 55-64 Years 13.11%
Per Capita 25,147
P 5 Other Race 2.42% 65 Years and Over 16.77%
T M 2.70%
. f R\;V?e(;r e ’ AR ESTIN2I,2'1I'LI;
Educational Attainment
Hispanic or Latino 6.02% Median Age 394
2014 (of any race)
ESTIMATE y Average Age 397
Graduate or Professional 4.50%
Bachelor's Degree 11.87%
Associate Degree 9.04%
Some College, No Degree 24.41%
High School Graduate 38.62% ®Th R t . ©
eRetailCoach
Some High School, No Degree 7.35%
Less than 9th Grade 4.21%

Estd * 1854 Illinois




TOP EMPLOYERS

Company

Rantoul Foods

BRG Sports

Conair

JELD-WEN

Source HOV

Engineered PlasticComponents
Combe Labs

Charles Industries

Poly Conversions

Taylor Studios

Website
www.rantoulfoods.com
www.brgsports.com
www.conair.com
www.jeld-wen.com
www.sourcehov.com
www.epcmgf.com
www.combe.com
www.charlesindustries.com
www.polycousa.com

www.taylorstudios.com

Address

205 Turner Drive, Rantoul

1001 Innovation Road, Rantoul
205 Shellhouse Drive, Rantoul
201 Evans Road, Rantoul

1000 S. Perimeter Road, Rantoul
300 Shellhouse Drive, Rantoul
200 Shellhouse Drive, Rantoul
201 Shellhouse Drive, Rantoul
505 E. Condit Drive, Rantoul

1320 Harmon Drive, Rantoul

total

Employees
380

350

340

280 (400 at summer peak)
100

100

100

50

48

40

1788

Fistd » 1854 Tllinois



PSYCHOGRAPHIC ANALYSIS

METRO FUSION

Metro Fusion is a young, diverse market. Many residents do not speak English fluently and have

moved into their homes recently.

@ LifeMode Group « Midtown Singles

They are highly mobile and over three quarters of households are occupied by renters. Many
households have young children; a quarter are single-parent families. The majority of residents
live in midsize apartment buildings. Metro Fusion is a hard-working market with residents that
are dedicated to climbing the ladders of their professional and social lives. This is particularly
difficult for the single parents due to median incomes that are 35% lower than the US level.

US Household: 1,664,000

Average Household Size: 2.63
Median Age: 28.8

Median Household Income: $33,000
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PSYCHOGRAPHIC ANALYSIS

PRAIRIE LIVING

Prairie Living is Tapestry Segmentation’s most rural market, comprising about 1 percent of households,

located mainly in the Midwest, with a predominance ofself-employed farmers.

@ LifeMode Group « Cozy Country Living

These agricultural communities are not diverse, dominated by married-couple families that own
singlefamily dwellings and many vehicles. Median household income is similar to the US, and
labor force participation is slightly higher. Faith is important to this hardworking market. When
they find time to relax, they favor outdoor activities.

US Household: 1,307,000

Average Household Size: 2.50
Median Age: 43.4

Median Household Income: $51,000
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PSYCHOGRAPHIC ANALYSIS

HEARTLAND COMMUNITIES

Well settled and close-knit, Heartland Communities are semi-rural and semiretired.

@ LifeMode Group - Cozy Country Living

These older householders are primarily homeowners, and many have paid off their mortgages.
Their children have moved away, but they have no plans to leave their homes. Their hearts are
with the country; they embrace the slower pace of life here but actively participate in outdoor
activities and community events. Traditional and patriotic, these residents support their local
businesses, always buy American, and favor domestic driving vacations over foreign plane trips.

US Household: 2,864,000

Average Household Size: 2.38
Median Age: 41.5

Median Household Income: $39,000
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ENTERPRISE ZONE

Village of Rantoul, lllinois
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